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ILLINOIS STATE BAR ASSOCIATION

E-Newsletter Advertising

The Illinois State Bar Association offers three different emailed newsletters and 40 section newsletters that are
also sent via email. E-Clips is delivered daily to more than 20,000 ISBA members. It contains Illinois and Seventh
Circuit case digests, with links to full text slip opinions on the official court websites. It is an indispensable
practice resource for thousands of lawyers statewide. In additional to new cases, every E-Clips issue includes
links to law-related news stories and our ISBA Law Ed calendar. Illinois Lawyer Now Digest is sent out every
other week to more than 20,000 ISBA members. It contains original ISBA substantive legal news, as well as
content from ISBA members’ legal blogs. The ISBA Bar News provides ISBA leadership with information about
breaking legal news, ARDC rulings, CLE offerings, member benefits, and more on a biweekly basis. Section e-
newsletters go to lawyers in 41 different practice areas. Content is designed to update subscribers on recent
court decisions, legislative actions, and other legal and ISBA news. Advertising through one of our e-newsletters
is a great way to target lawyers practicing in specific areas of law.
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lllinois Lawyer Now Digest
Small Banner (300 x 100 pixels) - This digest is delivered

every other Thursday to more than 20,000 ISBA members.

It contains news and legal updates from the ISBA as well
as ISBA members’ blogs. Ads are scheduled by month
starting on the 15t of each month. Anyone advertising in
the Illinois Lawyer Now Digest also receives a
complimentary ad in The Bar News emailed newsletter.
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Practice HQ Resource:
Document Assembly Checklist

PracticeHQ

Law Firm Financial Management:
Creating a Budget the First Time

Q: | am the firm administrator for an eight-
attorney firm in Nashville, Tennessee. | started
this position approximately six weeks ago
While | have worked in the legal field for many
years as a paralegal, this is my first position as
a legal administrator. | have done
bookkeeping for several firms over the years.
The firm has never had a budget and has
asked me to prepare one for the upcoming
year. | am not sure where or how to start. Any
help or ideas that you may have would be

Many attorneys are not familiar with
document automation and may use
inefficient approaches to drafting
documents. The ISBA's "Document
Assembly Checklist” helps attorneys
efficiently draft documents by educating
them on using "gold-standard templates,”
which are single, word processor documents
containing all of the provisions, required and
optional, that should be included for a given

appreciated document.
Law Practice Management Asked and Answerad Minois Lawyer Now
Sy Read more

Read more
ALSO THIS WEEK
Halloween Personal Injury

Statistics Every Parent Should
Know

Practice news

¥ 8 Things Killing Your Firm
Halloween is back! For kids, this 'spooky”
holiday can be one of the most exciting nights ¥ Anne M. Burke Becomes Chief

Justice of the Illinois Supreme Court

The Bar News

Small Banner (300 x 100 pixels) - Delivered twice a month
to the 1,400+ ISBA members that make up our leadership
teams. It is a digest of The Bar News Blog and is intended
to make it easy for our leaders to follow ISBA news and
events, CLE information, and more. Ads are scheduled by
month starting on the 15t of each month.

lllinois Lawyer Now Digest
(includes ad in The Bar News)
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of the year. Dressing up as their favorite
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Quick Takes for Your Practice:

Garnishment, Wage Deduction,
O or Citation to Discover Assets:
Which Enforcement Should |
Use and Why?

ISHMENT, WAGE DEDUCTION

. . OR CITATION TO DISCOVER ASSETS:
lllinois Supreme Court WHICH ENFORCEMENT SHOULD

Commissionon Pretrial Practices 1 USE AND WHY?
to Host Public Hearings

WITH
_ : ) ! ! ROBERT G. MARKOFF
Pretrial Practices will host a series of public MARKOFF LA, LLC

The lllinois Supreme Court Commission on

- 45 STATE BAR ASSOCATION

hearings as it works toward its final report and
recommendations in December. The
commission recently released its preliminary
report concerning pretrial reformin the lllinois
criminal instice system A final renart with

Attorney Robert Markoff discusses why a
citation to discover assets is the primary
enforcement toolin lllinois.

ISBA E-Clips Electronic Newsletter

Large Banner (645 x 83 pixels) - Our electronic Illinois and
Seventh Circuit case digests, with links to the full text slip
opinions on the official court websites, are an indispensable
practice resource for thousands of lawyers statewide. Best
of all, they are delivered every business day to more than
20,000 ISBA members that have signed up to receive this
electronic newsletter. In addition to new cases, every E-
Clips issue includes links to law-related news stories and
our ISBA seminar calendar. Ads are scheduled by month
starting on the 15t of each month.

1x 3x 6Xx 12x

$900 $800 $700

31,000 per month per month per month
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Advertisement

2018 Loss Prevention Bootcamp
May 31 | Naperville,IL | FREE ISBANMutual
>

Lawyers’ Malpractice Insurance

REGISTER TODAY!

DAILY LEGAL NEWS ISBA LAW ED

Former CBOT chairman Patrick Arbor arrested — briefly — r UERE EREE

i B CLE
Former CBOT 1O GE/RRFEGIE
Nearly five years ago, former Chicago Board of Trade chairman
Patrick Arbor left the country and moved his assets overseas to
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Real Property

The newsletter of ISBA's Section on Real Estate Law

Download This Issue (PDF) c&:

July 2018, vol. 64, no. 1

Save the Date. The

2018 Real Estate Update CLE will be held in Naperville on October

16 and in Bloomington on Oclober 24. Regisiration details will be available soon

A S50+ year his

of supporting 1a

There's only one.

START NOW

Recrulters - place your open Jobs in front
of our Mghly qualified mambers!

In This Issue

Appraisals, valuations, and..."Zestimates"

Frank Pol

Standing to collect rent arrearages

Gavy R, Gehlbadh

1sequent owner of real property h

1ty for rent that accrued prior to the

Sponsored Content

our contract?
3A Mutua!

What color is y:

Section E-Newsletters

Our newsletters target 41 areas of law, allowing you to choose which segment of the legal profession
best fits your marketing objectives. ISBA policy dictates that each section publish a minimum of four
newsletters each fiscal year, preferably two between January and June, and two between July and
December. In practice, most sections publish at least that many, several publish six to eight issues,
and some publish up to 12 issues per year.

Advertising Options (Rates on following page)

* Banner Ads
* Your message won’t be missed with a rectangle banner ad (300 x 250 pixels) appearing before the list
of articles.
» There are four banner ad spaces available per newsletter.
+ Rates start at $100, are based on circulation, and are listed on the next page.
» Sponsored Content
» The article you submit for sponsored content should be a source of information for attorneys, not a
commercial for your company.
* Your company will be acknowledged with a subhead under the article title. The article itself should
remain unbiased. This will help establish you, or your company, as a resource for our attorneys.
» Only one sponsored content article is accepted per newsletter issue.
+ Rates start at $200, are based on circulation, and are listed on the next page.

Deadlines
Space reservations and creative deadlines are the 15t of the month preceding the month of
publication. (For example, the deadline for space and creative for the June issue would be May 15t.)

Illinois State Bar Association - 424 South Second Street, Springfield, IL 62704 - 800-252-8908 - nvonnahmen®@isba.org



Section Newsletters Advertising Rates and Circulation

Administrative Law 293 $100 $200 General Practice 907 $100 $200
Agricultural Law 324 5100 SZOO Health Care 509 5100 SZOO
Alternative Dispute Resolution 380 $100 $200 Human Rights 292 $100 $200
AT s 1 $100 5200 Insurance Law 534 $100 $200
Bench & Bar 341 s s Intellectual Property 537 $100 $200

Busi Advi dFi ial Planni 640 100 200
S R R ’ ’ International Law 396 $100 $200

Business & Securities 794 $100 $200
Labor & Employment Law 951 $100 $200

Child Law 347 $100 $200
Law Office Management & Economics 284 $100 $200

Civil Practice and Procedure 2,118 $190 $380
Legal Technology 323 $100 $200

Commercial Banking, Collections & Bankruptcy 714 $100 $200
Local Government Law 589 $100 $200

Construction Law 301 $100 $200
Mental Health Law 202 $100 $200

Corporate Law Departments 660 $100 $200
o . Mineral Law 73 $100 $200

Criminal Justice 1,162 $100 $200
Education Law 257 $100 $200 Privacy & Information Security Law 331 $100 $200
Elder Law 1321 $110 $220 Real Estate 2,427 $200 $400
Employee Benefits 197 $100 $200 Senior Lawyers 8,820 $710 $1,420
Energy, Utilities, Trans. & Telecommunications 141 $100 $200 State & Local Tax 408 5100 5200
Environmental Law 302 $100 $200 Tort Law 1,360 3110 3220
Family Law 1,948 $150 $300 Traffic Laws & Courts 508 $100 $200
Federal Civil Practice 438 $100 $200 Trusts & Estates 2,542 $200 $400
Federal Tax 572 $100 $200 Workers’ Compensation 665 $100 $200
Food Law 155 $100 $200 Young Lawyers Division 10,889 $710 $1,420
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Newsletter
Sponsored Content

Create interest for your product or service

A sponsored content page in one of our newsletters is an excellent way to present your products or
brand to attorneys in the area of practice you would like to reach. You may use up to 500 words to
educate attorneys in your area of expertise. Whether you describe a product, or knowledge about
something you feel would benefit lawyers, sponsored content is an excellent way to communicate
your message.

Guidelines

The page should be a source of information for attorneys, not a commercial for your company. Of
course, your company will be acknowledged with your company information, but in order to retain
credibility the article itself should remain unbiased. This will help establish you, or your company, as a
resource for our attorneys.

Deadlines
Your article draft is due the 15t of the month preceding the month of publication. For example, a
sponsored content page for the January issue would be due by the 15t of December.

Specs

e Article, not to exceed 500 words, sent as a Word document.

* Your company logo, sent as a jpg, eps, or tiff file for the PDF version of the newsletter.

» Company information, including a brief description of your company (not to exceed 50 words),
address, phone number, and website.

Rates
See rates on preceding page.

State Bar Association - 424 South Second Street, Springfield, IL 62704 - 800-252-8908 - nvonnahmen®isba.org

COMPANY NAME COES HERE
information will go here about the
company: Information will go here
about the company. Information
wil go here about the company:
Information wiil go here about the
compuny: Information will go here
about the conparny.

1234 ADDRESS HERE
(125 438 7200
WIWWWEESTTEGOESHERE COM

Hedline goes here and here

Subhead goes here and here and here.

Subhead goes here and here.
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pediam reictatur, sequate cturissedia
quid ut paric dole omnis qui velupta
temperem eaqui cors prorsssunt.

Bsaquos quse st a proren tsm qui unt
dio. Non repudante id que ni coribuscius
#a a dus aut quis 83 explic tectoribus,
nigt deruntia voluptatiur?

Edit liquo id qui iur aut as que praest
re volum saque andant odit volo quo
wvelsscipid quiat optas utzeribus exerzpid
&z erum culparu menditatur?

Mam ez am volo blandantots
ducipitaquo ipictss nit, si odigniam, ts
sequi id quam fugiassinte pla nims incil
imus alit reptats nos inctatur? Qui dolo
temporp orunt.

Aquo quas mostibus et laut odita cus,
&% sum esed ut dsbis dolum inctaturio
madit laut ma abo. Rum fugitiandi rs
dolupta estiandio quam re quoditi
buzdae ssequi ulleniz inciet sxero sos
ez vel incilla dolorposam sollam veniz
stur aut venis sinctur aliscie nimokupise
doluptat.

Copyhead goes here
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Pertinent ISBA Publications Advertising Policies
PREAMBLE

ISBA’s charter states objectives of the Association, including the injunction “to establish and maintain
the honor, standards and dignity of the legal profession...to improve the prompt administration of
justice...(and) to promote the general welfare of the members of the Association...”As such, ISBA has
determined that publication of advertisements in ISBA publications may imply the endorsement,
recommendation, support or approval of such products and services by the Illinois State Bar
Association. This implication will be considered in determining whether potential advertising will be
accepted or is misleading or deceptive to the readers of ISBA publications. In all matters relating to
the interpretation of the following policies, their application to potential advertising, the decision of
ISBA will be final and controlling.

1. All advertising is subject to ISBA approval. ISBA reserves the right to reject any advertising at any
time and for any reason.

2. As a matter of policy, the following are not accepted:

(a) Advertising for products or services that are illegal or whose movement in interstate commerce is
illegal.

(b) Advertising relating to contests, lotteries, or the offering of prizes based on chance, unless first
cleared by the U.S. Postal Service.

(c) Advertising relating to alcoholic beverages or tobacco products.

(d) Advertising by or on behalf of political candidates at any level, excluding internal ISBA positions.
Candidates for ISBA office may advertise their candidacy in the Illinois Bar Journal.

(e) Advertising advocating positions on political or social issues.

(f) Advertising which may violate or may enable another to violate the Illinois Code of Professional
Responsibility, the Illinois Rules of Professional Conduct, or the Illinois Code of Judicial Conduct.

(g) Advertising which is on its face false and/or misleading to the “reasonable reader” of ISBA
publications and/or advertising copy for which the advertiser cannot provide factual substantiation or
legal authorization from the appropriate jurisdiction when requested and which therefore might be
false, misleading and/or violative of the Illinois Rules of Professional Conduct, the Illinois Code of
Professional Responsibility, or the Illinois Code of Judicial Conduct.

3. Advertising may not in subject matter, content, material or design jeopardize the mailing status of
the publication in which it appears. The publisher reserves the right to obtain an opinion from the U.
S. Postal Service on this question.

4. Advertising which by its subject matter or content may imply or lead to an implication of ISBA
endorsement, recommendation, support, or approval will be accepted if, as a condition of
acceptance, it includes in the advertisement a disclaimer which indicates that the product or service
is not endorsed, recommended, supported, or approved by ISBA.

5. No unpaid advertising space will be provided for public service or other advertising except:

(a) Advertising for products and services of the Illinois State Bar Association, or ISBA-generated
advertising of Association-sponsored products or services, shall be published on a space available
basis.

(b) Organizations affiliated with ISBA are entitled to a 50% discount on display advertising space.

(c) Within six months of the commencement of their original contract with ISBA, entities which offer
products and/or services as part of the ISBA Membership Benefit Program may receive a 50%
discounted rate on two black and white display advertisements.

6. Classified advertising is limited to the following matters: Lawyer employment opportunities;
employment wanted; referral of legal work; sale of used law books; sale of law office equipment or
furnishings; law office rental opportunities; and miscellaneous matters involving a time-limited
exchange of specific information. Generalized advertising of professional services to lawyers, such as
expert witness services, or other advertising that cannot qualify under this standard of advertising,
must be purchased at display classified or regular display rates.

7. If an advertisement offers the sale of a product by mail order, ISBA reserves the right to examine
the product a purchaser will receive, but ISBA is not obliged to do so. Examination of the product or
publication of the advertisement does not constitute a guarantee or warranty of said product nor the
endorsement, recommendation, support or approval of the product by ISBA.

8. ISBA reserves the right to request full or partial payment before publishing any advertisement and
to cease publishing ordered advertisement when payment for previous advertising is more than 60
days overdue. The entity whose product and/or service is advertised is ultimately liable for the costs
of such advertisements, even if such entity chooses to utilize the services of an independent
advertising agency to place advertisements with ISBA.

9. Cancellation Policy: Advertisements scheduled for insertion may be cancelled if ISBA is notified in
writing (or by fax) on or before the copy deadline date of scheduled publication. When ad advertiser
or its agency cancels all or part of a multiple insertion order or contract, the advertiser or its agency
is responsible for payment of the rate differential resulting from such cancellation.

10. The advertiser agrees to pay on behalf of and indemnify the Illinois State Bar Association against
any and all liability, loss, or expense (including attorney’s fees) arising from claims for libel, unfair
competition, unfair trade practice, infringement of trade names or patents, violation of rights of
privacy, and infringement of copyrights and propriety rights resulting from the publication by the
Association of the advertiser’s advertisement.

11. The Association will not be liable for failure to furnish advertising space or to publish any
advertisement due to strikes, labor disputes, government action, act of God, war, fire, breakdown of
equipment, or any other circumstances beyond the Association’s control.
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